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Sunday, 26 September 2021 
 

Seven’s AFL Grand Final: #1 show of 2021  

3.91m viewers nationally, 3.01m in the capital cities 

Breaks audience share records in three cities  
 

The Seven Network’s live, free and exclusive coverage of the unforgettable 2021 AFL Grand 
Final last night scored 3.91 million viewers nationally and 3.01 million in the capital cities, 
making it the #1 TV program of 2021. 
 
On 7plus, the AFL Grand Final was watched by an additional 197,000 viewers on connected 
TVs and recorded 32.6 million streaming minutes, up 211% year-on-year.  
 
In the first ever Grand Final in Perth, Melbourne’s triumph over the Western Bulldogs to end 
a 57-year premiership drought reached 6.34 million viewers nationally and 4.73 million in the 
capital cities. The average audience of 3.91 million was up 2% on last year’s huge audience 
and up 33% on the 2019 Grand Final. 
 
Seven’s 2021 AFL Grand Final delivered biggest Grand Final audience since 2016 and the 
fifth biggest ever.  
 
In only the second time a Grand Final has been held outside of Victoria, Melbourne recorded 
a Grand Final audience of 1.64 million viewers, up 3% on 2020.   
 
The thrilling match dominated its timeslot with a 77% share of viewers during the game, and 
an 80% share of 25 to 54s.  
 
Seven recorded an overall prime time commercial network share of 73.5% on Saturday and 
a 75.9% share in 25 to 54s.  
 
The highest ever prime time commercial shares for any network in OzTAM history were 
recorded across several capital cities, including Melbourne with an 88.9% commercial share, 
Adelaide (77.3%) and Perth (76.9%). 
 
Managing Director Seven Melbourne and Head of Network Sport, Lewis Martin, said:  “The 
historic 2021 AFL Grand Final lived up to the hype and delivered extraordinary audiences on 
Seven. The AFL is a vital part of Seven’s unrivalled sporting content and once again 
Australia’s #1 winter sport has gripped the nation with another unmissable premiership 
decider.   
 
“Seven’s prime time coverage, underpinned by our expert commentary and insights, ensured 
more fans across Australia could enjoy the exciting Grand Final action, live and free. A huge 
thanks to the fans, players, clubs, AFL and the entire team across Seven Network for 
making 2021 so memorable despite another year of uncertainty. It highlights once again how 
our shared love of Australian football continues to bring the nation together.” 

http://www.7plus.com.au/
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Seven’s AFL Grand Final 

 

• AFL Grand Final: Melbourne v Western Bulldogs 3.91 viewers nationally, 3.01 in the 
capital cities. Reached 6.34 million nationally 

• AFL Grand Final: Presentations: 3.51 million viewers nationally, 2.67 million in the 
capital cities.  

• AFL Grand Final: On The Ground: 2.98 million viewers nationally, 2.27 million in the 
capital cities.  

• AFL Grand Final: Pre-Match entertainment: 1.99 million viewers nationally, 1.46 
million in the capital cities.  

• AFL Grand Final: Post Match: 1.62 million viewers nationally, 1.28 million in the 
capital cities.  

 
For more information, please contact: 
 
Robert Sharpe 
Head of Corporate Communications 
M: 0437 928 884 
E: rsharpe@seven.com.au  
 
Source: OzTAM (Metro Broadcast, National BVOD), RegionalTAM (Comb. Agg Markets). Seven 
Network  & 7plus. BVOD live streaming audience and minutes, includes co-viewing, 7plus pop-up 
channel. AFL Grand Final, 25/9/2021, Match 1915-2235 (aest). Network national reach estimate 
based on Seven’s broadcast of AFL Grand Final Match, based on 1 minute viewed. Average National 
Audience: Metro + Regional broadcast. Dominated its metro timeslot. Primetime metro Commercial 
Shares: 1800-2400, Overnight. 
 
About Seven West Media  
Seven West Media (ASX: SWM) is one of Australia’s most prominent media companies, with a 
market-leading presence in content production across broadcast television, publishing and digital.  
 
The company is home to some of Australia’s most renowned media businesses, including the Seven 
Network and its affiliate channels 7two, 7mate, 7flix; broadcast video on demand platform 7plus; 
7NEWS.com.au; The West Australian; and The Sunday Times. With iconic brands such as Australia’s 
leading news and breakfast programs 7NEWS and Sunrise, Big Brother, SAS Australia, Farmer 
Wants A Wife, The Voice, Dancing With The Stars: All Stars, Home and Away and Better Homes 
and Gardens, Seven West Media is also the broadcast partner of the AFL, Cricket Australia, 
Supercars and the Olympics. 
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